
WHY ANALYTICS?WHY ANALYTICS?

It’s a lot of work to put good description online!

Is anyone finding your finding aids?

How – Google, library catalog, Wikipedia?

Do they bounce?Do they bounce?

Interaction: basic search, advanced search?

What is goal of site - reference requests?

Find out what’s working and what’s not to best 
allocate your time and resourcesallocate your time and resources.



WHY GOOGLE ANALYTICS?WHY GOOGLE ANALYTICS?

Free

Sufficient for most libraries/archivesSufficient for most libraries/archives

Easy to implement

Fairly easy to understand



CONSIDERATIONS

D t  th t ’t  th h  Data that won’t go through: 
Users who disable Javascript, block cookies

No reporting is 100% accurate. Focus on trends.

Privacy:
Data is anonymous

N  P ll  Id ifi bl  DNo Personally Identifiable Data

Not shared with 3rd parties



GETTING STARTED

Si   f   G l  Sign up for a Google account

http://www.google.com/analytics/ to get tracking code

Insert code into web pages 
B tt  f h d ti  f HTMLBottom of head section of HTML

For large sites, put in template



DASHBOARDDASHBOARD



REFERRALSREFERRALS



MOBILE DEVICES



IN PAGE ANALYTICS



FUNNELS

• Series of URLs you think users will/should follow
• Find out if/where you’re losing them
• You can also find paths you didn’t foreseep y



LEARN MORE!LEARN MORE!

http://www.google.com/analytics
set up checklistp

getting started guide

online lessons (basic & advanced)  


