e 2015 Media Kit

AV nrchivists

FELAMEBIRICAN oo cusmme

UTLOOK  AR&kivisT

PUBLISHED BY THE

ARCHIVAL

19 Gaining Digital
Knowhow

September 24, 2014

View this email in your browser

How Are You Celebrating Archives
Month?

SOCIETY oF

American

IN THE LOOP ®:=

Deadlines - Jobs

pueblo
FARMLAORS

Around the Profession

hives in the News « Arou

Annual M

n « Publi

tinuing Ed

How Are You Celebrating Archives Month?

The California State Archives is hosting three Archives Month events in October at

the California Secretary of State’s building. The State Archives will host an open
house as part of the fourth annual Sacramento Archives Crawl. The full-day event
with the theme “Having Fun in the Sacramento Region” will showcase local
historical treasures. The archives is also hosting a Digital Archives Day for the
Family Historian and a Preservation Workshop. For more information, see the

latest issue of California Originals, the California State Archives’ quarterly

newsletter.
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The Austin Archives Bazaar will feature booths with twenty-two Central Texas
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http://www.archivists.org/advertising

Opportunities-at-a-Glance

Reach Your Target Audience
The Society of American Archivists (SAA) is North

America’s oldest and largest professional organization
representing the interests of archives and archivists. SAA
unites archivists who have a range of specialties and
encourages collaboration. By providing the latest research
and information, continuing education, advocacy, and

networking opportunities, SAA strengthens the profession

and helps archivists achieve their career goals.

When you advertise with SAA, you’ll connect with a network of more than 6,200 individual and institutional members who are the
decision makers within their organizations. Through SAA’s range of advertising and sponsorship opportunities, you can send timely
messages alongside our trusted content, increase brand awareness for your company, and establish and solidify relationships with
customers.

What Matters to Our Members

By taking advantage of our advertising or sponsorship opportunities, you’ll be reaching archivists who are personally and professionally
invested in the media outlet you choose. In our most recent member survey, individual and institutional members indicated that three of the
top reasons they joined and remain members of SAA were:

¢ To receive SAA’s journal, The American Archivist, and the bimonthly magazine, Archival Outlook

¢ To stay current on information about the profession

¢ To network and build relationships at events like the Annual Meeting

In addition, 94 percent of Annual Meeting attendees indicated that they regularly visit the Exhibit Hall to meet with exhibitors and sponsors
during the event.
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Opportunities-at-a-Glance

//// ANNUAL MEETING
\\\\ PUBL'CAT'ONS + Exhibit in the Expo Hall.

¢+ Become a sponsor.

Advertise in three trusted publications: ¢ Advertise in SAA% Preliminary ON LlNE
i . d Onsite P th
o In the Loop (biweekly e-newsletter) and Unsite .rograms,. on the v Place a banner ad o an
o Archival Outlook (bimonthly, two- Annual Meeting website, or on ..
, . archivists.org page of
color magazine) the mobile app.

. o . your choice.
o The American Archivist (semiannual = _ (Excluding homepage. See page 13 for
ptOfCSSiOIlal journal) - information on advertising on the Annual

Enhance your archives . .
acey NIEEh exp::le;:cc Aeon Meeting website.)

socien o
) American
5" Archivsts

| Join SAA | ContactUs | Login

\REHIVAITCAIALOE]

Discover it advances in archival material technology and hundreds
of new products in this newly redesigned, 400+ pages, full color catalog.

American Archives Month: The Power of Collaboration

CONTACT US

Juo¥
be Net S QNLY A DOPE
©® EXPOSES IS SKIN TO

é\“ \\\Q

e s, wesaor Have questions? Want to place an ad?
Contact Editorial & Production

Coordinator Anne Hartman at
ahartman@archivists.org or call
866-722-7858.
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In the Loop

- ] Benefits for Advertisers
s en d tim ely messages dire Ctly ¢ Get noticed. Each issue has a limited number of advertising

spaces, ensuring higher visibility for your ad. Our newly

redesigned newsletter uses responsive design to optimize the

to your target audience via
. appearance of your ad across all devices and screen sizes.
- In th e Loapl sAA” blweehly ¢ Send frequent messages. Your ad will be seen on a biweekly
e-n ewsl ett ers el‘lt t o more th an basis, building greater awareness for your brand.
7,000 subscribers.

¢ Get an immediate response. By including a link with your ad,

your company or product will be a click away for readers.

¢ Reach new audiences. Members can share our newsletter via

social media or email, and nonmembers can subscribe via the

SAA website. Our newsletters are archived on SAA’s website

Special Promotion on SAA's Latest Book

IN THE LOOP ®:=

Deadlines - Jobs < Advocacy

Annual

for readers to refer to continuously.

Content Archivists Rely On

¢ Reminders about deadlines

| Upcoming continuing education courses and workshops
Special Promotion on SAA’s Latest Book

rd Deadlines

garly-Bi

Through the Archival Looking Glass: A Reader on Diversity and Inclusion

SAA is proud to debut our newest book, Through
the Archival Looking Glass: A Reader on
Diversity and Inclusion, edited by Mary A.
Caldera and Kathryn M. Neal, which is now
available to purchase in the SAA Bookstore. Until
May 1, SAA members can receive $10 off the
member price of the print copy and free
shipping.

Through ten powerful essays, 7Through the Archival
Looking Glass explores the human need to leave
one’s mark on the world, and the deep desire in
individuals to tell their stories, to be seen literally
and figuratively in the archives. The essays explore
prominent themes related to diversity, including
creating a diverse record; recruiting diversity to the
profession and retaining a diverse workforce; and
questioning the archive itself, on representation,
authority, neutrality, objectivity, and power.

* & o o

Job opportunities
Information about scholarships, grants, and fellowships

Annual Meeting updates and information

ADVERTISING SPECIFICATIONS

¢ Link to your website or a URL of
your choice

¢ TFile type: JPEG or TIFF

¢ Rolling deadlines

CONTACT Anne Hartman at ahartman@archivists.org or 866-722-7858.
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In the Loop

LS IN THE LOOP @
2014 for a fresh

new look!

0 Premium Top In-Text Banner
(300 pixels x 200 pixels)

X 1
Max. ads per issue: One —Nowsletter—
May 14, 2014

View this email in your browser

LNAUHE EOOER e 2 Standard In-Text Banner ————Content
Sr—— (300 pixels x 200 pixels)

Max. ads per issue: Five

Archives, Oral History,

and the Belfast Case 3 Bottom Banner
Bet 2001 and 2006, Irish . .
rees\e,vaeretlllers coﬁgucted forlt;/s (500 PlXelS x 215 plxels)

oral histories with Irish para-
militarists active on both sides
of the violence between

Max. ads per issue: One

2015 RATES

Ad Type 1x 3x 6x 12x  24x

Premium Top In-Text Banner  $239  $219 $199 $169 $129

Standard In-Text Banner $199  $179 $159 $139 $109

Bottom Banner $259  $239 $219 $189 §149

Rates are per insertion. 5



Archival Outlook %

Winner of the 2013 Apex Award for Publication Excellence, Magazines Category! APEX
Y 4 A\

AWARDS FOR
PUBLICATION EXCELLENCE

Gain exposure and greater brand
recognition in SAA’s award-

Benefits for Advertisers

¢ Reach your target audience. Advertising in Archival

— Winning bimonthly maga zine y — Outlook allows your company to specifically reach
. . . individuals in the archival profession. Your message
avallable mn p"“t qnd a will be sent to decision makers in the field who are

looking to buy products or services like yours.

convenient digital edition format.

¢+ Expand your exposure. Arhival Outlook is available in

print and a new digital edition format. With this new

o £ 7 #a & < BT . T format, our readers share articles and issues via email,
social media, blogs, and websites.

¢ Get noticed. The digital edition includes a convenient

Fl I o dropdown menu featuring advertisers in each issue.

‘ T ) Readers also can click links in advertisements to easily

7 LY | () R ; ES access your website or a link of your choice.

¢ Content will be referenced for years to come. SAA’s
website features back issues of Archival Outlook, dating
back to 2004.

¢ Advertise alongside relevant, trusted content.
Articles in Archival Outlook are largely written by

archivists who understand the issues their colleagues

face in the workplace.

CONTACT Anne Hartman at ahartman@archivists.org or 866-722-7858.
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Archival Outlook

2015 RATES Rates are per-inerion Tackling Relevant Issues
€S are per inseriion.
Ad Type Size b= T 6x in the Profession
Premium Inside Front or  7.25” x 9,757 $830  $739  $649 With content covering challenges and current events in
Inside Back Cover the profession, it’s easy to see why archivists rely on

Archival Outlook. The magazine features:

NEW! Premium Outside 6” x 8.5” $839  $739 $649 ¢ Best-practice and how-to articles written by SAA
members
Premium Full Page, 7.25” x 9.75” $699  $599 $509 ¢ Pieces highlighting the diversity of collections and
Middle of the Book the latest archival acquisitions
e e ———p— 67 — e ¢ Member profiles and accomplishments
o haee R } } 3 ¢ Columns by the Archivist of the United States and
Half Page (horizontal or ~ 7.25” x 4.5” (horizontal) $409  $349  $299 the SAA President and Executive Director
vertical orientation) 3.556” x 9.75” (vertical) ¢ Striking photographic images from archival
QuaterDags 3.556” x 4.57 $230  $209 $189 collections
Add a Splash of Color! ~TEACH B
Martke your ad pop by adding an accent color for §100 A New Way > : O U T LO O I(
Y paop by 4 : in the AR@HEVEg g

Jan./Feb.  Mar./Apr.  May/June  July/Aug.  Sept./Oct.  Nov./Dec.

2015 DEADLINES
Issue Deadline Issue Deadline
January/February December 1 July/August June 1
March/April February 1 September/October ~ August 1

May/June April 1 November/December October 1




The American Archivist

Now in its 78th year,
SAA’s flagship publication
is one of the most trusted
resources among archivists.

Probing Content from Thought Leaders

The American Archivist features:

¢ Research reflecting theoretical and practical advancements
in the profession

¢ Informative case studies on how to use the latest
technologies

¢ Perspectives on how archives are affected by cultural and
social changes

¢ Articles on international archival developments

¢ Book and resource reviews

As an advertiser, you’ll:

¢ Position your ad with trusted content that readers will
refer to continuously.

¢ Get double the exposure when you place a print ad—
the digital edition features the same content in a convenient

electronic format.

2015 RATES

Ad Type Size 1x 2x Issue Deadline

Full Page  57x8” $629 $489  Spring/Summer February 15

Half Page 57x4” $439 $349  Fall/Winter July 15

Rates are per insertion.

CONTACT Anne Hartman at ahartman@archivists.org or 866-722-7858.
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AboutUs ¥ Education & Events ¥
Home » Education & Events » Digial Archives Specialist (DAS) Curriculum & Certificate Program

Custom Search

Publications

v
Digital Archives Specialist (DAS) Curriculum and Certificate Program

Are you challenged by the born-digital records in your institution’s collections? You're not alone!

¢ The go-to source for SAA’s 6,200 members to get the most
up-to-date information about the Society

¢
SAA is committed to providing education and training to ensure that archivists adopt appropriate practices for appraising.
capturing. presenving, and providing access to electronic records. That's why we've developed the Digital Archives Specialist
(DAS) Curticulum and Certificate Program, designed to provide you with the information and tools you need to manage the
demands of borm-digital records

The prime source for allied professionals and the public to
discover SAA
The DAS Curriculum, developed by experts in the field of digital archives, is structured in tiers of study that guide you to choose EI H S
courses based on your spacific knowledge, training, and needs. You can choose individual courses—or you can take your

leamning to the next level by eaming a Digital Archives Specialist Certificate from SAA after completing required coursework and
passing both course and comprehensive examinations

Choose the page that best fits your advertising needs
Digital Archives
The DAS Curriculum is structured in four tiers of study:

Specialist
Foundational Courses focus on the essential skills that archivists need to manage digital archives. They focus primarily.

but not exclusively. on the needs of practitioners—archivists who are or will be working directly with electronic records
These courses present information that an archivist might implement in the next year

Tactical and Strategic Courses focus on the skills that archivists need to make significant changes in their organizations

Society of

(Excluding homepage. See page 13 for information on
advertising on the Annual Meeting website. )

American Archivists

i
S0 that they can develop a digital archives and work seriously on managing electronic records. They focus primarily, but
not exclusively, on the needs of managers—those archivists who manage other professionals and who oversee

programmatic operations. These courses present information that an archivist might implement in the next five years
Tools and Senices Courses facus on specfic tools and sevices that archivists need to use for their work with digital

DAS Curriculum Structure
Currently Scheduled DAS Courses
archives. They are practical courses focused on speciiic software products and other tools and they focus primarily, but

not exclusively. on the needs of practitioner archivists. These courses present information that an archivist could
implement immediately.

Listing of DAS Courses and Instructors

Course Examinations

2015 RATES
Get a Lower Rate!
Frequently Asked Questions (and

Transformational Courses focus on the skils that archiists need to change their working lives dramatically and transform
their institutions into ful-fedged digital archives. They focus primarily, but not exclusively, on the needs o

administrators—those archivists with oversight over the entire archival enterprise of an institution
information that an archivist might implement aver the course of the next ten years.

Answersl) k b :
ASK about discounts ror .
These courses present e P A T T 700 plxels
Diary of a DAS Student :
Each course in the DAS Curriculum is developed with one or more key audiences in mind: advertlsers W ho place ads x
Twitter. #SAA_DAS
+ The Archivist Practitioner is a hands-on, front ine archivist who manages or will manage electronic records personally. . X
« The Archivist Manager is an archivist who has oversight over the work of other professional archivists and who may or l l SAA
The e Meger b o in multiple
- The Archivist Administrator is an archivist who works in a large archives. who oversees archivist managers, who is
respansible for organizational planning, and who does not manage electronic records directly but must ensure the
organization's capacity to do so
or a Glossary of these and other key audiences, click here

129 piXClS SIX Months
media outlets.

One Month 249

Three Months 229

209
Twelve Months

& B B

179
Rates are per month.



ARCHIVES 2015

August 16-22, 2015 | Cleveland, OH

Showcase your services and connect
with your target audience at the
] ARCHIVES 2015 Expo, the premier
archives and information technology
expo.

— Benefits for Exhibitors

¢ Find your target audience and develop relationships with
more than 2,000 archives, records, and I'T professionals
representing universities, government, libraries, corporations,

e religious institutions, museums, and more.

¢ Continue connections with current customers.

¢ Hear what archives, records, and information professionals

have to say about your products and their future product

— needs.

Increase your knowledge and understanding of the

archives, records, and information professions.

Sell your products on the show floor.

CONTACT Carlos Salgado at csalgado@archivists.org or 866-722-7858.
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ARCHIVES 2015: Exhibit

August 16-22, 2015 | Cleveland, OH

As an Exhibitor, You'll Receive:
e Two free conference registrations with Make connections. Break new ground.

each 8 deep x 10’ wide booth Become an exhibitor. Here’s how:

e A company profile with contact information

' X ) ¢ Visit the Virtual Expo website, where you can select and reserve your booth
displayed on the online Virtual Expo

o . location (website will be accessible starting November 30). Space will be
e Your company listing on the conference website

. . assigned on a first-come, first-served basis (excluding those booths reserved
e A company profile in the Onsite Program

distributed to every attendee for corporate sponsors) upon receipt of full payment. Note that certain
e A company profile in the online schedule and fees from the Cleveland Convention Center will apply.

mobile app ¢ Application deadline (for inclusion in the Onsite Program): May 29,
e One-time use of the preregistrants list, with contact 2015

information ¢+ Hotel reservation deadline: July 18, 2015

¢ One fully piped and draped exhibit space (8-foot
back wall drape and 3-foot side rail drape), one
skirted 6-foot table, two side chairs, one

wastebasket, and a 77 x 44” identification sign

2015 RATES
Payment Payment
Received by Received after
1/30/2015 1/30/2015
ARCHIVES 2015 EXHIBIT HALL SCHEDULE Nonprofit Exhibitors  $1.200 $1.400
Exhibitor Registration Thursday, August 20, 11:00 a.m.— 4:30 p.m. NG e A S ) 1) $1.400 $1,600
Exhibitor Move-in Thursday, August 20, 1:00 p.m.— 4:30 p.m. corner of ptime space
Show Hours* Thursday, August 20, 5:30 p.m.— 7:30 p.m. Other Exhibitors $1,500 $1,800
Friday, August 21, 9:00 a.m— 4:30 p.m. Other Exhibitors/corner  $1,700 $2,000

Tear Down Friday, August 21, 4:30 p.m.—7:00 pm. or prime space

*The conference organizers reserve the right to alfer the meeting schedule.

11



ARCHIVES 2015: Sponsor

August 16-22, 2015 | Cleveland, OH

A Corporate Sponsorship offers major contributors a
special opportunity for continued recognition before,
during, and after the conference. Gain visibility and
mingle with the profession’s thought leaders,
supporters, and staff.

*

ALL-ATTENDEE RECEPTION

Sponsor—$20,000

As an All-Attendee Reception Sponsor, you'll receive:

Your company logo on special signs
displayed at Registration, outside the Expo
Hall, on reception transportation, and
throughout the reception location

Two conference registrations

One 8 x 10’ premium location Expo Hall
space

Corporate listing in Preliminary and Onsite
programs

Listing on the conference website, with a
direct link to your site

A company profile in the online schedule and

mobile app
Two invitations to the private President’s
Reception

PLATINUM Sponsor—$40,000

As a Platinum Sponsor, you'll receive:

¢
*
*

Silver-Level Sponsorship, plus:
All-Attendee Reception Primary Sponsor
Dedicated hospitality space outside the Expo
Hall

Monthly email announcements to SAA
members from conference office
Dedicated sponsor of conference lanyards
with your company logo

Corporate Platinum Sponsor listing on all
conference marketing material, throughout
convention center, and on Preliminary and
Onsite Program covers

MOBILE APP/ONLINE SCHEDULE

Sponsor—$10,000

As a Mobile App/ Online Schedute Sponsor, you'll

receive:

L

Splash screen ad, which displays full-screen
for several seconds each time the mobile
app is opened.

Banner ad on each page of the mobile app
A company profile in the online schedule
and mobile app

Corporate listing in Preliminary and Onsite
programs

Two invitations to the private President’s
Reception

CONTACT Carlos Salgado at csalgado@archivists.org or 866-722-7858.
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ARCHIVES 2015: Sponsor

August 16-22, 2015 | Cleveland, OH

As a Gold Sponsor, you'll receive:

¢ Ten conference registrations ¢

¢ Three 8 x 10’ premium location Expo Hall ¢
spaces .

¢ Your company logo on a sign displayed at
Registration and outside the Expo Hall .

¢ Corporate Gold Sponsor listing in Preliminary
and Onsite programs ¢

¢ Full-page ads in Preliminary and Onsite .
programs

¢ Full-page ad in premeeting issue of .Arhival .
Outlook

¢ Premium In-Text Horizontal Banner ad in five *
premeeting issues of 1 the Logp

¢ Online ad on all conference-related pages, with ¢

a direct link to your home page
¢ Multimedia recognition at Plenary session(s)
¢ A company profile in the online schedule and
mobile app
¢ Ten invitations to the private Presidents’

Reception

SILVER $Sponsor—$20,000

As a Silver Sponsor, you'll receive:

Five conference registrations

Two 8 x 10’ premium location Expo Hall
spaces

Corporate Silver Sponsor listing in
Preliminary and Onsite programs
Full-page ads in Preliminary and Onsite
programs

Full-page ad in premeeting issue of
Archival Ontlook

Standard In-Text Banner ads in three
premeeting issues of Iz the Loop

Online ad on all conference-related pages,
with a direct link to your homepage

A company profile in the online schedule

and mobile app
Five invitations to the private Presidents’

Reception

As a Bronze Sponsor, you'll recezve:

¢ Two conference registrations

¢ One 8 x 10’ premium location Expo Hall
space

¢ Half-page ads in Preliminary and Onsite
programs

¢ Corporate Bronze Sponsor listing in
Preliminary and Onsite programs

¢ Online ad on all conference-related
pages, with a direct link to your

homepage

¢ A company profile in the online schedule
and mobile app

¢ Two invitations to the private Presidents’
Reception

Want more options? Ask about our customized sponsorship packages!

Your company may prefer to sponsor individual events or take-away items that are sure to
be memorable for conference attendees. We’re happy to work with you to develop a
sponsorship package that meets your marketing goals and budget. Opportunities range

from $3,000 to $25,000—and may include the popular Charging Station in the
Networking Café, lanyards with your logo, the SAA Research Forum, hotel key cards,
breaks, receptions, plenary AV support, special food events, transportation, and other
creative ideas.

CONTACT Carlos Salgado at csalgado@archivists.org or 866-722-7858.
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ARCHIVES 2015: Advertise

August 16-22, 2015 | Cleveland, OH

] L] oge 20'5 RATEs
Increase Your Visibility
in the ARCHIVES 2015 Preliminary Preliminary Program Onsite Program
progrqm Onsite program or Deadline March 2, 2015 May 15, 2015
’ ’
Conference Website Trim Size 8.57x 117 8.57x 117
¢ The Preliminary Program is available to more than Inside Front Cover $900 / 8.625” x 11.25” $900 / 8.625” x 11.25”
6,200 current SAA members, as well as past meeting (4 color; full bleed only)
attendees and archives, records, and information Inside Back Cover $900 / 8.625” x 11.25” $900 / 8.625” x 11.25”
professionals who live and work within 500 miles of the (@ color; full bleed only)
conference site. It includes complete information about
the meeting content and is the major tool that Back Cover $1,000 / 8.625” x 11.25” $1,000 / 8.625” x 11.25”
prospective attendees use to determine if and when they (4 color; full bleed only)
will attend the meeting. The conference organizers reserve the g Page/Bleed $800 / 8.625” x 11.25” $800 / 8.625” x 11.25”
right to publish the Preliminary Progran: only online. (b/w only)
¢ The Onsite Program will be referred to again and again
during the conference and then will remain on the Full Page/No Bleed $800 / 7.57 x 107 $800 / 7.57 x 107
shelves of more than 2,000 conference attendees as a (b/w only)
E;'ference. throughht,he fyea“' - ) Half Page $500 / 7.5” x 4.5” (horizontal) $500 / 7.5” x 4.5” (horizontal)
¢ Youcanincrease futs for your marketing message by (b/w only) 8500 / 3.75” x 10” (vertical)  $500 / 3.75” x 10” (vertical)
placing an Online Ad on the ARCHIV'ES 2075
website, where it will be seen by presenters, conference  Quarter Page $400 / 3.75” x 4.5” $400 / 3.75” x 4.5”
registrants, and those who are deciding whether to (b/w only)
attend. Your ad will run on each page of the conference
website and can link to your company website or to your Have flueﬂ:i‘m’ Gb‘fu‘t our .AOHNUGI ONLINE ADS
2015 Virtual Expo listing. This marketing opportunity is Meeting opportunities? Visit our . :
limited to companies that exhibit at ARCHIVES 2015. website or contact Carlos Salgado at #il St 215 pixels (w) x
csalgado@archivists.org or 120 pixels (h)
866-722-7858. Rate $500
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CONTACT Carlos Salgado at csalgado@archivists.org or 866-722-7858.
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Continuing Education Workbooks

Leaders across all disciplines take
advantage of SAA’s diverse continuing

— education opportunities. Reach a highly —

targeted audience via advertisements in
our content-rich course workbooks.

Education That Archivists Rely On to

Grow Professionally
¢ Choose from a variety of SAA courses to find the option that best

suits your needs. Your ad will appear each time the course is offered for
a year. Find a complete list of course options at h#p:/ / www2.archivists.org/
prof-education/ conrse-catalog.

¢ With extensive information, SAA’s continuing education workbooks are
a trusted source for archivists long after the course is held.

¢ Approximately 80 percent of individual members and 85 percent of
institutional members have taken advantage of SAA’s face-to-face
courses.

¢ Course options include those within the Digital Archives Specialist
(DAS) Curriculum and Certificate Program, SAA’s innovative new
offering designed to provide archivists with the information and tools
they need to manage the demands of born-digital records.

¢ Advertisements in DAS workbooks will reach approximately 1,200

archivists.

CONTACT Solveig De Sutter at sdesutter@archivists.org or 866-722-7858.

il
Sl

Society of
American Archivists

VISIT our continuing
education calendar to see
when and where courses are
held:
http://www2.archivists.org/
calendar

2015 RATES

Back Cover $799
Final Page in Workbook $649
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http://www2.archivists.org/prof-education/course-catalog
http://www2.archivists.org/prof-education/course-catalog

